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PURPOSE OF THE POSITION

The Research Analyst will assist with primary and secondary research projects for the
Tourism and Parks Division. The information will be used by the territorial government,
Northwest Territories Tourism (NWTT), the federal government, tour operators in the
Northwest Territories (NWT), media and other stakeholders. These groups use the
information for strategy development, business planning and promotion, performance
measurement, etc.

SCOPE

Located in Yellowknife, and reporting to the Manager, Research and Planning, the
Research Analyst assists with all aspects of research and planning projects; provides
advice and guidance on strategic planning; and responds to inquires from all stakeholders.
These activities are performed within a legislative framework which ensures a vibrant
industry with high quality tourism products and through the business plan and priorities of
the Department.

The Tourism and Parks Division works cooperatively with Regional Tourism and Parks
staff, Regional Superintendents, other Government of the Northwest Territories (GNWT)
departments, the Federal Government and NWTT to carry out strategic planning that
supports sustainable tourism in the Northwest Territories. Planning for this complex and
multi-faceted industry requires frequent communication of important trends with all
stakeholder groups within the tourism business sector, tourism industry organizations,
other government agencies and departmental staff. The incumbent plays a critical role in
providing expert analysis of industry and market trends for decision-making.

The Tourism and Parks Division is responsible, along with Regional Offices and NWTT, for
implementation of the Northwest Territories Tourism and Parks strategies and plans. The
incumbent, through familiarity with these strategies and plans, works cooperatively with
Regional Offices and NWTT to achieve their goals and to monitor the results of annual and
multi-year plans.
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The incumbent will aid in the development of the division’s annual Research Plan and will
monitor market trends, providing advice and information to Regional Tourism and Parks
Mangers, industry and other stakeholders to enhance or develop new tourism products in
its role on the “Supply Side” of tourism. The incumbent will also assist with research
related to territorial parks to ensure that system and management plans reflect the best
available information on current use and future trends. The incumbent will provide input to
the department on appropriate means to capture data on park and campground use, and
the best methods for analysis of campground data.

The Research Analyst will also assess secondary national, provincial and territorial
research related to tourism and parks, and will work on research projects that are done in
partnership with the Canadian Tourism Commission and other provincial and territorial
partners.

RESPONSIBILITIES

1. Assist with research requirements.

e Assess and respond to research requests and ensure appropriate projects are
designed to capture useful and relevant information.

e Assist with and occasionally lead all aspects of research project design and
development, including question design, sampling methodology, project
implementation, data collection, data entry and cleaning, analysis and reporting.

e Analyze, interpret and report on data collected through a variety of quantitative and
qualitative research methods including focus groups, interviews, telephone surveys,
online surveys, intercept surveys, diaries, etc.

e Conduct statistical analyses on data to determine and interpret trends and
significant patterns.

o Utilize, analyze, interpret and report on secondary data collected by partners, public
sources, commercial sources and educational institutions.

e Monitor, analyze and report performance of internal and external tourism indicators
in the NWT.

e Develop and maintain databases using internal and external data.

e Develop and utilize models to forecast annual visitor volumes and spending.

e Perform and report on a variety of analyses including gap analyses, competitive
analyses and SWOT (Strengths, weaknesses, opportunities and threats) analyses.

e Assess and report existing and future product demand, market intelligence and
trends for tourism and parks.

e Ensure accurate and relevant information is collected and reported in a timely
manner.

e Communicate research findings through reports, newsletters, website updates and
other means.

e Be aware of and adhere to research standards and methods to ensure they follow
GNWT policies and procedures.

2. Assist with the development of tourism and park plans and strategies.
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Gather, analyze and present information for the development of regional and
territorial strategies for tourism and parks initiatives.

Work closely with other ITI staff to share information, market intelligence and
research on industry trends, challenges and opportunities.

Assist with coordinating information to advise the Director, Tourism and Parks, on
appropriate strategies and actions to support the expansion of the tourism industry
and territorial parks.

3. Work closely and cooperatively with stakeholders and partners. _

Utilize appropriate statistical and analytical techniques to complete ad hoc
information requests from GNWT senior management and staff, tourism operators,
NWT Tourism, media, consultants and the general public.

Develop strong relationships with the regional Tourism and Parks staff, NWT
tourism industry, NWT Tourism, other GNWT departments, the federal government
and other stakeholders.

Develop a territorial, national and international network of tourism research industry
and government contacts.

Participate in industry conferences such as the Travel and Tourism Research
Association and NWT Tourism’s Annual Conference.

Maintain contact and communication with the Canadian Tourism Commission,
particularly in relation to their research on geographic markets, industry trends, and
travel motivators.

Participate in partnerships with other agencies and jurisdictions (Alberta, British
Columbia, Yukon and Nunavut).

4. Carry out administrative functions.

Participate in formal and ad hoc tourism research committee meetings.

Assist with drafting Requests for Proposals and reviewing proposal submissions.
Assist with development of reports, flow charts, fact sheets, discussion papers,
options papers, briefing notes and correspondence.

Drafts Financial Management Board decision papers and documents for submission
to legislative committees and Cabinet.

KNOWLEDGE, SKILLS AND ABILITIES

Strong knowledge of and experience with conducting research and analyzing and
interpreting results.

A high level of written and verbal skills is required.

Strong proficiency with SPSS and MS Office (Word, Excel, PowerPoint)

Proficient in parametric and non-parametric statistical analysis including regression
analysis, segmentation analysis, factor and cluster analysis, etc.

Ability to anticipate, identify, clarify and assess issues and situations quickly, and
develop and implement appropriate, timely courses of action.
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o Demonstrated experience with designing and conducting qualitative and
quantitative research.

o Demonstrated experience with writing and preparing research findings for
presentation and publication.

¢ Ability to plan, organize and complete multiple projects and meet deadlines.
¢ Ability to achieve results within a complex regulatory and political setting.

e Ability to develop and express ideas, concepts, judgments and recommendations to
various audiences in a clear and concise way using appropriate verbal, written and
graphic means.

Familiarity of NWT tourism products, industry trends and standards.

Familiarity of issues and challenges facing the tourism industry.

Strong understanding of the territorial, national and international tourism industries.
Strong understanding of tourism development and, specifically, the inter-related
roles of government and industry in tourism and parks development.

o Knowledge of strategic tourism and parks planning, policy and program development
in a government structure.

Typically, the above qualifications would be attained by:

Graduation from a recognized university with a Bachelor degree in Social Science,
Statistics, Economics, Marketing, Business or Public Administration or related discipline or
an acceptable combination of education, training and experience. A minimum of 3 years of
experience in market, leisure or tourism research or a related field.

WORKING CONDITIONS

Physical Demands

No unusual physical demands.

Environmental Conditions

No unusual environmental conditions.

Sensory Demands

High levels of concentration are required.

Reading, studying data sets and focused listening occur frequently.

The nature of the position is computer-based, therefore the incumbent will be
required to stare at a computer screen for prolonged periods of time which may
result in eye strain.
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Mental Demands

e This position is in the Headquarters office and as such, tight timelines and
impromptu requests are frequent. The incumbent is expected to produce
information quickly which can create mental strain.

e Materials and reports produced can be highly scrutinized and will be used as the
basis for management decisions, therefore the incumbent may experience high
levels of stress or pressure.

e The incumbent will be required to travel as part of their position. This occurs 5 times
per year for a period of 3 days per trip, which may cause stress or fatigue in
personal and work life.

ADDITIONAL REQUIREMENTS

Position Security (check one)
v" No criminal records check required
O Position of Trust — criminal records check required
Q Highly sensitive position — requires verification of identity and a criminal records
check
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