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Territories Controllable Assets and Intangible Assets

Appendix A — Intangible Assets

The following may be considered an exhaustive listing of intangible assets:
Marketing

Corporate name and logo; marketing umbrella and brand name; sub-brand names and
trade dress; worldwide trademark registrations; copyrights; secondary trademarks;
consumer advertising; package design and copyrights; marketing strategy; product
warranties; graphics; promotion concepts; worldwide public relations effort; ad and
graphics review; and labeling design and copyrights.

Knowledge/Skills

Non-compete clauses; mailing lists; sales knowledge; proprietary MIS; databases;
customer lists; sales leads; customer relations; office management; manuals;
instructions; codes; purchasing systems; employee education; on-site training;
processing methods; exchange of technical ideas; quality control standards;
marketing/training; trade relationship; pricing policies, fee structures; asset management
processes; regulatory department filings and approvals; security systems and
processes; record-keeping systems; business licenses and charters; and customer
surveys.

Electronic

Domain names; web sites; links to other web sites; retail kiosk; credit systems; traffic
controls; and banner ads.

Technical
Trade secrets; formulae; packaging technology and sources; shapes and sizes;

proprietary processes; key patents; process technology; environmental manufacturing
techniques; design technology; and technical training.
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